
Legacy is a global campaign by Common
Purpose which invests in young people across
the world so they can become a connected
generation of leaders with a clear vision for what
their legacy will be. 

We ran our second London Legacy on 1 and 2
April 2025 at Wavemaker UK. 80 young people
applied to do the programme and 53 completed
it. They had a challenging and full agenda where
they met with civic and business leaders from
across London.

This diverse group of 53 young leaders aged 18-25
came from different communities, backgrounds and
beliefs. Some in employment, some not; some
studying, some volunteering; many are activists,
others finding their own causes. The one thing they
have in common is their generation.

Without London Legacy these young leaders may
otherwise have never met - let alone worked
together to cross boundaries in London.

London Legacy
Impact Report

The programme was made possible with the
invaluable support of our sponsors:

• City of London Corporation 
• Cory Group
• Grant Thornton UK LLP
• Wavemaker

On 1 & 2 April, Common Purpose delivered the London
Legacy Programme



Venue sponsor: Wavemaker 

What did the participants say? 
“Realised that taking small steps slowly and consistently is the key to creating an
impact, big changes don’t happen overnight.“  
- Eeshal Kashif, Latymer Upper School.  

I have learned so much these past 2 days about people from different backgrounds
and how they got to the position they are at today.
 - Malhi Sunveer, Global Academy

“A shift was that I got the opportunity to step out of my comfort zone by doing things
like leading my group, being the one to thank the panel and agreeing to take part in a
short interview about the experience.“  
- Nicholas Okere, XLP

“I would have thought leaderships has to be all about being in a big MNC and
managing people. But I learnt its also about leading yourself towards your own values
and goals and stepping up the game through every minor challenges we comes
across the way and not always about bigger picture.“  
- Zahistha Gafoor, Thrive Tribe.

“I feel more confident voicing my concerns and that I won't be judged as other people
will often feel the same way.“  
- Amelia Cross, University of London

“I enjoyed this programme SO SO much and feel like I've made connections for life. It
was possibly the most diverse cohort of young people I've ever got to work beside and
learn from, aided by the impeccable facilitation that created a truly welcoming and
warm environment.“  
- Emma Greenwood, Youth Focus

“I actually want to do something for London and be a part of the community and role
model to the others”
Ceylin Surmeli, Royal Holloway



Programme details

London Legacy provides an opportunity for
young people to think bigger, get new
perspectives, be challenged to think differently,
and understand the power of unexpected
connections with people they might never
normally meet who are playing a role in the big
and small changes shaping the future of London.

Keynote:  Ayesha Hameed, Principal Community
Engagement Officer, Community Engagement
Team, Greater London Authority

Immersion visits
Cory Group
Fieldgate Creative
LSE Faith Centre
Grant Thornton UK
Jamyang London Buddhist Centre
Octopus Energy

Small Group Conversations 
Henry Nicholson, Chief Executive Officer, The
Rebel Business School
Jess Neil, Founder, SevensEdge 
Rahim Hassanali, Senior Manager, Habitat for
Humanity
Abdulla Almamun, UK Programme Manager,
Islamic Relief UK
David Asare-Badu, Strategic Partner
Development - Ad Platforms, Apple
Toyosi Ajayi, Community, Learning &
Development Administrator, Cory Group
Caitlin McMillan, Cultural and Creative
Learning Lead, City of London Corporation
Tilley Harris, Co-Founder and Head of Business
Development, AKOU

Panel
Nathan O’Connor, Head of Paid Social,
Wavemaker UK
Sonia Meggie, EMEA D&I Business Partner for
News and Media, Bloomberg
Toby Warren, Director of HR, Cory Group



91%
have greater confidence in their
role as a leader 

91%
feel more willing and able to
impact London

95%
feel that they will be more open
to diverse perspectives

91%
have identified shifts they want
to make and have set goals to
help them reach them 

*The questions are scored on a scale of 1 – 5 with 1 being strongly disagree and 5 being strongly
agree. Percentages are calculated on the number of respondents who scored a 4 or 5.

Programme Impact



The change our participants
want to see

On Day one of the programme we asked the group about issues that matter
to them and where they they can play a role in London...



Participant vision

Reduced k-krime. Less Knife
crime and death

Better Mental Health Resources
for young adult in London 

We don’t believe young people
should be held back in their
careers just because they don’t
“know someone”

Their observations

Rates aren't decreasing. People
typically get involved in this due
to contextual issues e.g
socioeconomic status, lack of
role models

Young adults have less access
for Mental health resources,
they had in schools and with
family but in London they
struggling to find right place
and to cope with mental health
crisis 

We don’t believe that there is a
level playing field between
those who have industry
connections and those who
don’t. 

We think there is an opportunity
to bridge the gap by addressing
those not equipped with the
necessary skills or exposure to
opportunities others have.

The changes they would like to see

Youth clubs, role models &
mentoring - and backing from
big corps.

Improved 3rd spaces provisions
that are backed by big orgs.

Through the use of social media
it can help young people in
London create new support
groups and have access to
knowledge and resources that
they may have not know was
readily available to them. 

An organisation that provides
services to schools in two areas.
1. Equipping you with skills: -
leading workshops with those in
the industry- offering mentors to
those who require a
connections. 
2. Exposing you to
opportunities: - Access to range
of industries & apprenticeships
via a centralised platform /
website.

Participant vision for
London
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